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March 5, 2026 - Port Everglades, Florida

OBJECTIVES

Inbound Logistics Latam created the space
of the SUPPLY CHAIN LEADERS MEETING
with the aim of bringing the leaders and
decision makers of the logistics sector into
a high-altitude environment where they
could not only collect valuable information
from colleagues and related operations,
but also share their experiences, concerns
and proposals, participating in the panels or
dictating conferences. In addition, aware of
the short time available to logistical actors,
space should be limited to one morning, in
respect to their agendas.

Afterthe first year in which Inbound Logistics
Latam successfully completed its first three
SCLMs in Mexico City, the same participants
asked us to extend it beyond the northern
border, to strengthen relationships with US
logistics players, and that was how Miami and
Los Angeles became new destinations for the
meeting. To this new international format, we
successfully added the opportunity to meet
strategic maritime ports in both oceans, as
well as the possibility of networking with
authorities involved in international trade
between both countries.

In this way, the SUPPLY CHAIN LEADERS
MEETING becomes an unmissable event for
the logistic leaders of America, because much
more than being an informative updating
space, it is a strategic space to know and
establish a relationship with strategic actors
of international logistics .
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Attendee Profile
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3PLs Company Directors Fargos Logistics, Ryder, Accel,
Femsa Logistics, DHL, UPS, Fedex, Geodis, Grupo Logistics,
Seglo, among others.

Directors of Intermodal Companies KCSM, XPO, Werner
Enterprises, Hub Group, Ferrovalle, Schneider Logistics,
Transplace, Ferromex, Logistica Perla Negra, among others

Directors of Maritime or Related Transport Companies
Maerks, Damco, APL, APM, Wallenius, Ocupa, Grupo CICE,
Representaciones Maritimas, Bahri, Delmar, Transportes
Tres Guerras, Transportes Easo, Tum, Pitic, among others.

Directors of Purchasing, Consumer, Supply / Users
Companies Jumex, Danone, Lala, Alpura, Sears,

Puma, Nike, Bimbo, Bachoco, Grupo Azteca, Michelin,
Bridgestone, Telcel, Cruz Azul, Owenscorning, Sag-Mecasa,
Autoneum, Grupo Comercial Control, Liverpool, among
others.

Directors of Real Estate Project Development Companies
with Logistics and Brokers Vocation CBRE, Colliers,
Cushman & Wakefield, Vesta, CPA, Marabis, BTS
Development, O'Donnell, Newmark, Advance Real Estate,
among others.

In addition, professionals with management positions
and managers in: Foreign Trade, Land Transportation,
Production / Plant, Import and Export, Traffic and Logistics,
Operations, Warehouse, Administration and Supply Chain.
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The implementation of the T-MEC represents an oppor-
tunity to detonate new regions and new sectors in Mex-
ico. The development of the ports of the Gulf of Mexico
-Veracruz, Tuxpan and Progreso, in particular-, as well as
the unstoppable growth of maritime traffic coming from
the Panama Canal, will continue to focus on the ports
of Florida. Therefore, do not miss the opportunity that
INBOUND LOGISTICS LATAM offers you to do business:
Maritime, Perishable, Automotive Logistics, e-Commerce,
Blockchain, Automation, among other topics of interest.
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GOLD SPONSORSHIP \
CONTRIBUTION OF $6,000.00

B Three places to attend the entire event
(Each ticket has a cost of 150 USD).

B Full page Ad on inbound logistics & inbound
Logistics latam magazine editions

B Insertion of the logo in the following advertising pieces:

- Website http://supplychainleaders.
mx/ logo as GOLD Sponsor

- Badge and Digital Screens

- Social networks FACEBOOK — TWITTER —
INSTAGRAM — LINKEDIN.

- Your logo on every magazine weekly
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emailing to our subscribers SILVER SPONSORSHIP

- Promotional ads before the event CONTRIBUTION OF $49°°°-°°
B Table and space for promotion. B Two places to attend the entire event (Each ticket has a cost of 150 USD).
B Two Banners (Roll-up) located in the area of registration B Afull page ad in Inbound Logistics Latam.

and Foiyer (lobby) of the room where the event W nsertion of the logo in the following advertising pieces:

is held (the company provides the banners).

B Networking space to conect with
all the summit attendees

B The announcement will be published in the printed

and digital magazine that corresponds to the event.

B Table and space for promotion.

ORGANIZED BY

- Website http://supplychainleaders.mx/ logo as SILVER Sponsor.

- Badge

- Event canvas
- Social networks FACEBOOK — TWITTER — INSTAGRAM — LINKEDIN.

- Logo in the event e-mail shipping (More than 20 promotional shipments)

- Promotional ads before the event

Network space and link in the event with other companies.

ogistics  logistics
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Information & Sponsorships

MIAMI

Guillermo Almazo publisher@il-latam.com

MEXICO CITY
Carlos Caicedo

manager@il-latam.com




